Manhood Peninsula Destination &
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Welcome to Chichester’s Peninsula — the heart of coastal
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Some 300 tourism related businesses on the peninsula
More than 100 accommodation providers
58 shops serving tourists

56 food and bevera
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Heritage

_* Steeped in history

| « Underwater heritage

* MWHG

* Almodington Glasshouse Heritage
Trail

e Canal Trust

e 16 villages and settlements all with
their own distinctive history and
heritage




Visitor Profile
40% of visitors over 55
41% family groups
51% of stay visitors stay for 4-7 nights
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AIMS

* Develop high quality visitor experiences in keeping with
the character of the peninsula

* Maximise visitor expenditure while minimizing
detrimental social and environmental impacts

e Better marketing and delivery of tourism products

* Greater collaboration among providers to raise visitor
awareness of the Manhood as an all year round attraction

» Better seaside/rural experience

* Improved foreshore

* Closer interaction with other tourism offers in the area
including Chichester City, South Downs National Park,
Cathedral, theatre, museums and sporting venues

* form alocal tourism partnership organization to work
closely with MPP, STC, parishes, CDC and Visit Chichester




Examples

More cycle routes/a,ndéycle hire facilities

Better signage [ &= .

Sense of pIace/;;‘; > e =

Eating experiefices= Iocal produce events#t—l-esﬂwnh restuarants
Improve pUblic realim

Support loEat businesses

Greater range of accommodation

More¥ear round activities/events

Traffic calming/reduction measures
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